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SOUTH EAST ASIA VISIT 

Statement by Minister for Agriculture and Food 

MR D.T. REDMAN (Blackwood–Stirling — Minister for Agriculture and Food) [12.10 pm]: I rise to 
inform the house of my recent visit to Singapore, Malaysia and Indonesia to promote trade opportunities for 
Western Australia. These three countries are already major importers of Western Australian agricultural 
products, including wheat, meat and livestock, dairy and horticultural products. In fact, Indonesia is our single 
largest export market, valued at $932 million. 

Although these three countries have their own distinct cultures and their own specific needs and tastes, there 
were three consistent themes during my visit. The first was the quality of Western Australian food. Western 
Australia has an unmatched reputation as a producer of top-quality food—food that not only looks good and 
tastes good, but also is clean and safe to eat. The second theme was food security. Singapore, for instance, 
imports all its food. It is anxious to ensure a safe and reliable food supply into the future, and Western Australia 
is well placed to meet that need. The third theme was the enthusiasm for Asian investment in the agriculture and 
food supply chain—and this does not mean foreigners coming in and buying up farms; it means investing in 
infrastructure like abattoirs, cold storage, food processing and transport. It is also a two-way street. There are 
opportunities for Australia to invest in projects in South East Asia that will make it easier and cheaper for 
Western Australian producers to supply those markets. 

I would also like to raise some points of interest specific to each of the countries I visited. In Malaysia, I had 
discussions about the potential for Western Australia to supply halal meat. At the moment, Western Australia 
does not have an abattoir that meets Malaysian halal requirements, so there is clearly a market opportunity there.  

In Singapore, I inspected a major supermarket chain that has a 53 per cent market share for groceries. It was 
running a promotion featuring Western Australian produce, like Dorper lamb, Wagyu beef, Western Australian 
wines, spices, and a lot more. It was exciting to see the commitment to Western Australian produce and the high 
regard in which Western Australian produce is held.  

In Indonesia, I launched a new tempeh product that combines Western Australian lupins with traditional soya 
beans. Tempeh is a staple food for millions of Indonesians, so this is another initiative with tremendous potential 
for Western Australian producers. I also signed a memorandum of understanding to foster trade opportunities for 
Western Australian fresh milk.  

The message I bring back for Western Australian producers and the public at large is that demand for Western 
Australian produce in South East Asia is very strong. Our relative proximity to the region and our reputation for 
top-quality food gives us a big advantage. We have to be vigilant and take great care to ensure our good 
reputation is maintained and protected. This goodwill towards Western Australia can open many doors. New 
products and new ventures are more likely to be looked upon favourably because of our good reputation. We 
should not be afraid to capitalise on that reputation and to try to become an even bigger supplier of quality food 
to South East Asia. 
 


